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POZGAY
WITH HER WHIT CLOTHING 

LINE, SHE’S CREATING 
WOMEN’S WEAR THAT IS  

BOLD AND CREATIVE
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Arizona native 
Whitney Pozgay spent her 

early years in Phoenix surrounded 
by a supportive family and pursuing 

her love of art. Today, the award-winning 
fashion designer lives in New York City, 

where she navigates the fashion industry at 
the helm of her own women’s wear label, 
WHIT. For those who love the designer’s 

playful styles, it’s a good thing the 
former acting student discovered 

her passion for fashion.

Whitney 
  Pozgay

The WHIT 
designer is 
bold and 
creative

BY SUSAN LANIER-GRAHAM  |  PHOTOS BY CARL SCHULTZ 

SHOT ON-SITE AT PHOENIX ART MUSEUM, 1625 N. CENTRAL AVE., PHOENIX; 602.257.1222; WWW.PHXART.ORG
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Art and Fashion
Pozgay grew up in a world surrounded by 
creativity. As a student at Phoenix Country 
Day School, she thrived on the school’s 
art programs. Once she began classes 
at Chaparral High School, she spent her 
free time taking art lessons at Scottsdale’s 
Shemer Art Center and performing in 
Greasepaint Youtheatre productions.

And, Pozgay had a great role model 
for creative genius in her aunt, renowned 
designer Kate Spade. “She was going to 
ASU at the time,” says Pozgay, speaking 
fondly about her now-famous aunt. “So 
she was always the babysitting aunt.”

After high school, Pozgay headed to 
The University of Texas to study theater. 
“I fell in love with theater, but I soon 
discovered I was a shy actor,” she laughs. 
“I started taking costume design classes 
and interned summers with Kate Spade in 
New York City.” 

She knew she had discovered her 
real passion. 

The Move to New York City
With a degree in hand, Pozgay and a col-
lege friend left for the Big Apple. The two 
young girls rented a back room from a 
family and exchanged some rent for baby-
sitting time. “I took a job as a receptionist 
at Kate Spade,” reminisces Pozgay. “We 
spent our time exploring the city. Those 
were probably the best years.”

Pozgay continued working at Kate 
Spade, moving from receptionist to help-
ing with design projects, while studying 
at Parsons The New School for Design 
and at the Fashion Institute of Technology. 
She says that time was amazing and 
critical for her career. She met a group of 
designers, graphic artists, and other cre-
ative types who have remained an integral 
part of her design life over the years.

After Kate Spade, Pozgay moved to 
Steven Alan as head women’s designer 
in 2007. “He was passionate about 
American-made goods and the Garment 
District,” explains Pozgay. That commit-
ment became important to her when she 
launched her own line, WHIT, in 2010. 

Forging Ahead on Her Own
“Every designer dreams of launching her 
own line,” comments Pozgay. “But it’s impor-
tant to learn as much as you can working 

With her Arizona roots, Pozgay 
says hot weather influences her designs. 
“I want people to be able to wear my 
designs in Texas, California, Arizona, New 
Orleans,” she explains. “I include transi-
tional pieces that feel fun and happy, even 
in fall.” Pozgay’s styles are easy to wear. 
“Women need to dress how they want to 
feel. Grow into it throughout the day.”

American-Made Designs
Pozgay credits Alan with introducing her 
to the beauty of American-made garments. 
Knowing who touches the goods before 
they leave the warehouse was important 
when she worked for Steven Alan, and she 
continues that tradition with WHIT. In fact, 
90 percent of her main line is now made in 
New York’s garment district. 

“I was spoiled by the past experience 
of working with the New York Garment 
District,” she explains. “I know the people 
involved in the process. It gives us more 
control over the process—the quality, the 
conditions. I can make certain the seams 

for someone else first. You will still make 
mistakes, but you can make more educated 
decisions if you see how it works first.” 

When Pozgay decided to create her 
own brand in 2010, she wasn’t alone. In 
fact, at the same time she left Texas for 
NYC, her then-boyfriend Parker Argote—now 
her husband—also moved to the Big Apple. 
The New Orleans native is a painter and 
encouraged Pozgay to start her own line. He 
is co-creative director of WHIT and helps 
design some of the company’s fabrics. 

“My aesthetic is colorful, fun, playful,” 
she says, describing her line. “My designs 
are about easy, wearable pieces. We want 
to capture the creative spirit of people and 
encourage our customers to have fun.” 

Pozgay loves pattern and print, but 
believes it is important to let each woman’s 
creative spirit drive the way she chooses 
to wear her clothes. 

“I love versatile silhouettes,” she 
explains. “Take, for example, a shirt dress. 
You can layer it. You can choose to belt 
it or not.” 
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are right and the fit is perfect. Our gar-
ments are made meticulously so they last.”

Pozgay says everyone at WHIT is 
proud that the line is largely American-
made. “We want the industry here to be 
strong.” WHIT’s dedication to American-
made garments was honored in 2014 
when the company was the recipient of 
a 2014 Martha Stewart American Made 
award in the Style category. 

Making a Splash in Today’s 
Fashion World
Despite many of the horror stories 
about the fashion world, Pozgay says 
that hasn’t been her experience. “It’s 
a surprisingly generous industry,” she 
explains. Not only has the fashion 
industry been supportive, but WHIT 
became one of 10 new brands in 2013 
to be accepted into a two-year CFDA 
Fashion Incubator program. The Council 
of Fashion Designers of America set up 
the program to help support the new 

generation of fashion designers in New 
York City. The incubator helps nurture 
and sustain those 10 brands during the 
two-year period. 

Pozgay says many of the CFDA 
members have helped her along 
her path. “Members like Diane von 
Furstenberg and Norma Kamali,” explains 
Pozgay, “have had a strong vision and 
voice in the industry. They know what 
they’re good at and stick to it even when 
trends ebb and flow.”

The Bright Future
Pozgay returns to Phoenix on occasion 
to visit her mother who still lives here. 
She misses the Arizona outdoors, climb-
ing Camelback—and the dry heat. “The 
nature [in Arizona] is beautiful,” she says 
of her home state. “There’s such an ease 
to Arizona living.” She tries to pursue her 
love of the outdoors even in New York 
City. “I live in Williamsburg [a neighbor-
hood] in Brooklyn. We’re near the water. 

I love going down to the waterfront to 
paint and draw. It looks out over the New 
York skyline. I’m very lucky to live here.”

She is also excited about the 
future of WHIT. She collaborated with 
Anthropologie on a WHIT line for the 
retailer in 2013, and recently released 
the second collaboration for them, WHIT 
Two, that includes a popular petite 
option. 

Pozgay hopes to continue that and 
other collaborations. Someday she would 
like to expand into accessories. 

But Pozgay moves forward slowly 
and deliberately. “We’ve tried to grow 
organically so we don’t get too big 
too fast.” She says the lesson she has 
learned from her mentors in the industry 
is to do one thing really well. 

Her advice for how women should 
choose clothes seems to be her life 
theme, as well: “Be bold and have fun.” 

Find out more about Whitney Pozgay’s 
line WHIT online at www.whit-ny.com.
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